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Reason Digital 

We’re Reason Digital – a social enterprise that uses digital to make a 
difference. We only work on projects that do social good.  
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Reason Digital 
A tech company perspective on impact 
measurement 
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Impact measurement: 
what’s the point? 
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Image heading 

We’re Reason Digital – a social enterprise that uses digital to make a 
difference. This is why we only work on projects that do social good.  

1. The legal imperative 

The Social Value Act requires companies pursuing public sector 
contracts to consider their economic, social & environmental impact.   
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Image heading 

We’re Reason Digital – a social enterprise that uses digital to make a 
difference. This is why we only work on projects that do social good.  

2. The social imperative 

Our world is broken and businesses have a responsibility to work in 
partnership across sectors to help fix it. It’s the right thing to do.  
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169 
The number of targets to ensure a better world by 2030 
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232 
Indicators to measure progress and impact 
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Significantly increase access to information and 

communications technology and strive to provide 

universal and affordable access to the Internet in 

least developed countries by 2020 

Goal 9: Industry, innovation and 
infrastructure 

9.c.1: Proportion of population covered by a 

mobile network, by technology 
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Achieve higher levels of economic productivity 

through diversification, technological upgrading and 

innovation, including through a focus on high-value 

added and labour-intensive sectors. 

Goal 8: Decent work and economic 
growth 

8.2.1: Annual growth rate of real GDP per employed 

person  
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By 2030, achieve full and productive employment 

and decent work for all women and men, 

including for young people and persons with 

disabilities, and equal pay for work of equal value. 

Goal 8: Decent work and economic 
growth 

8.5.1: Average hourly earnings of female and 

male employees, by occupation, age and persons 

with disabilities  

8.5.2: Average hourly earnings of female and 

male employees, by occupation, age and persons 

with disabilities  
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Image heading 

We’re Reason Digital – a social enterprise that uses digital to make a 
difference. This is why we only work on projects that do social good.  

3. The financial imperative 

Being a good business is good for business 
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Image heading 

We’re Reason Digital – a social enterprise that uses digital to make a 
difference. This is why we only work on projects that do social good.  

Shareholders expect it 
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“There is one and only one social 
responsibility of business–to use its 
resources and engage in activities 
designed to increase its profits” 

MILTON FRIEDMAN 
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“the impact of the company’s 
operations on the community 
and the environment” 

COMPANIES ACT 2006  
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How Unilever creates value for 
shareholders 

We create value for our shareholders by placing 
consumers and their interests at the heart of what 
we do to generate growth that is consistent, 
competitive, profitable and responsible. 
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Image heading 

We’re Reason Digital – a social enterprise that uses digital to make a 
difference. This is why we only work on projects that do social good.  

Investors expect it 
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Why I work  
in tech  
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The tech industry has 
a PR problem 
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“Without metrics that value mental and 
emotional health at both an individual 
and societal level, innovation is 
impossible to quantify” 

IEEE PROJECT 7010  
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“overt or hidden suggestions or 
manipulations designed to influence 
the behaviour or emotions of a user” 

IEEE PROJECT 7008  
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“systems which remain operational 
after an intended or unintended 
malfunction can disadvantage and 
harm users, society, and the 
environment.” 

IEEE PROJECT 7009  
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Meanwhile, at 
Unilever… 
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• If you’re a purchaser of products or services, ask if your prospective 
suppliers are measuring their impact, ideally to a framework. 

In summary: what can you do? 

• If you’re a business looking for opportunities to boost profits, 
choose the ones that change society for the better too. They do 
exist. 

• Whatever your sector, work together in partnership to improve the 
economic, social and environmental opportunities for everyone. 

• Comment on the IEEE’s consultation on Ethically Aligned Design so 
our future tech projects are safe and robust: ethicsinaction.ieee.org  
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Thanks for listening 

ED COX 

Co-founder 

ed.cox@reasondigital.com  
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